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EUTELSAT HOT BIRD™ NEIGHBOURHOOD CONSOLIDATES REACH IN ITALY

Paris, 19 March 2009

Eutelsat Communications (Euronext Paris: ETL) today announced that the results of its two-

yearly  survey  on  satellite  television  trends  in  Italy  reconfirm  the  Group’s  HOT  BIRD™ 

neighbourhood as the beacon for multi-channel viewing in one of Europe’s most avid television 

markets.  The  new figures  were  announced  at  the  annual  Sat  Expo  international  satellite 

exhibition taking place in Rome from March 19 to 21.

The number of homes across Italy equipped for Direct-to-Home (DTH) reception has increased 

by 13% over two years to 7.1 million homes, representing almost one in three of the 23.1 

million television homes in the country. The number of homes equipped for DTH reception from 

Eutelsat’s HOT BIRD™ neighbourhood grew at a faster rate of 18% over the last 24 months. 

The installed base of DTH antennas equipped for HOT BIRD™ reception in Italy now stands at 

6.1 million. Pay-TV accounts for the lion’s share of satellite TV homes, representing over 4.6 

million homes and showing a growth rate of 24% over the last two years.

As  a  forerunner  in  digital  broadcasting,  since  1994,  the  HOT  BIRD™  position  is  now 

exclusively  delivering  Italian  channels  in  digital  format  in  Italy,  well  ahead  of  terrestrial 

analogue  switch-off.  Eutelsat’s  leading  video  neighbourhood  broadcasts  over  360  digital 

channels for the Italian market including the first seven channels in High Definition, which are 

available in the SKY Italia platform.

“Eutelsat’s exhaustive survey on satellite TV trends highlights just how well-entrenched digital 

multi-channel viewing is in Italy,” said Giuliano Berretta Eutelsat CEO. “Satellite has been a 

pioneering  platform  for  accompanying  the  development  of  a  vibrant  digital  broadcasting 

industry in Italy, and is already showing strong evidence that this success will be repeated with 

HDTV.”

Eutelsat’s survey was conducted by led by TNS with face to face interviews.

- 1 -



About Eutelsat Communications
Eutelsat Communications (Euronext Paris: ETL, ISIN code: FR0010221234) is the holding company of 
Eutelsat S.A..  With capacity commercialised on 26 satellites that provide coverage over  the entire 
European continent, as well as the Middle East, Africa, India and significant parts of Asia  and the 
Americas, Eutelsat is one of the world's three leading satellite operators in terms of revenues. At 31 
December  2008,  Eutelsat’s  satellites  were broadcasting more than 3,200 television channels  and 
1,100 radio stations. Almost 1,100 channels broadcast via its HOT BIRD™ video neighbourhood at 13 
degrees East which serves over 120 million cable and satellite homes in Europe, the Middle East and 
North Africa. The Group’s satellites also serve a wide range of fixed and mobile telecommunications 
services, TV contribution markets, corporate networks, and broadband markets for Internet Service 
Providers and for transport, maritime and in-flight markets. Eutelsat's broadband subsidiary, Skylogic, 
markets and operates services through its teleport in Italy that serves enterprises, local communities, 
government agencies and aid organisations in Europe, Africa, Asia and the Americas. Headquartered 
in Paris, Eutelsat and its subsidiaries employ 591 commercial, technical and operational experts from 
27 countries.
www.eutelsat.com
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